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I would like to thank the leadership and members of the Children’s Committee for providing me
with the opportunity to comment in favor of SB 88 AAC Children’s Meals.

The American Heart Association (AHA) has grown into the nation’s oldest and largest voluntary
organization dedicated to fighting heart disease and stroke. Our mission is to be a relentiess force
for a world of longer, healthier lives. The AHA supports this proposed bill because we strongly
believe that it will ultimately help to build healthier lives for Connecticut children.

In an attempt at compromise specifically addressing the CT dairy industry objections over
excluding flavored milk from the healthy default menu, we are ok with including flavored
milk, the servings for which should be no more than 130 calories, or 8 oz. By highlighting
healthy beverages, including milk, their sales are very likely to increase. With this proposed
compromise, the CT dairy industry should strongly consider supporting the bill, as did
Tammy Anderson-Wise, CEO of the Dairy Council of CA, for their state bill which went
into effect January 1, 2019, Please see two attached pictures of flavored milk, both of which
are under 130 calories, and currently in CT schools and at local McDonald’s.

Our lives are busy, and more and more, we’re grabbing a meal on the run or eating out. That’s
why it’s so important that restaurants offer healthy beverage options- especially for children.
This bill makes it easier for CT parents to help their kids to grow up at a healthy weight. When
passed, it will make healthy beverages (water, sparkling water, flavored water with no added
sweeteners, unflavored milk or a nondairy milk alternative) the default choice on children’s
restaurant menus.

This bill also preserves parent choice. It is important to note that when this bill passes,
parents remain free to choose and purchase beverages that are not included in the offering
of healthy choices on the children’s menu such as sugary drinks like sports drinks, fruit drinks,
energy drinks, soda or flavored milk.

Why is this bill important? According to the CT DPH, 32% of CT children (2-17 years old) are
not at a healthy weight.! This bill specifically addresses the largest source of daily calories in the
diets of American children- sugary drinks. Sugary drinks provide nearly half of children’s added
sugars intake and do not typically provide any positive nutritional value. Despite their calorie




count, they are not filling.” Each extra serving of a sugary drink consumed a day increases a
child’s chance of becoming obese by 60%.

The American Heart Association recommends no more than 6 teaspoons of added sugar a day for
children over the age of two 2. People living in the U.S. consume an average of 10 teaspoons of
added sugar just from sugary drinks alone every day. While the AHA recommends no more than
one 8-0z. serving of sugary drinks a week for children, nearly two-thirds of our country’s kids
consume at least one sugary drink every day. That’s about ten times the recommended amount.?
On average, Americans consume 42.7 grams of sugar through beverages daily. This corresponds
to approximately 34 pounds of added sugar annually.?

Despite the health risks associated with soda and other sugary drink consumption, the majority
(74%) of the top restaurant chains® default beverage with a kid’s meal is a sugary drink. °
Defaults are the option people automatically receive if they do not choose something else.
Changing the default from unhealthy options to healthier ones is an effective way to improve the
nutritional quality of children’s meals. Evidence from a wide range of fields (including
retirement plans, oxgan donation, and feod/nutrition) shows that people tend to stick with
defaults and that setting beneficial defaults has high rates of acceptability.’ When Walt
Disney theme parks switched to healthier beverage defaults, parents stuck with the
healthier option 66% of the time, even though trips to theme parks are typically special
occasions and more indulgent options were available.” At McDonald’s, the change of the default
beverage resulted in 21M more low-fat and fat-free milk jugs and 100% apple juice boxes sold
over a period of 11 months compared to the same period a year earlier.® Milk sales increased!

This legislation is important because it helps to reduce one of the biggest culprits in the obesity
epidemic and change the current norms that sugary drinks should be offered up first to our kids.
We know that children who drink sugary drinks have greater odds of being at an unhealthy
weight than those who consume little or no sugary drinks.This bill simply makes it easier for CT
parents to make a healthier choice for their kids. We believe it is deserving of your support.

Sincerely,

Jim Williams
State Director of Government Relations
James.williams(@heart.org
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| "E serving per container
Sem g size  1can

ﬂ | % Daily Yalue* §
Total Fat 0g %
Saturated Fat 0g 0%
Trans Fat0g 1
Cholesterol 5mg o
Sodium 200mg 9%
Total Carbohydrate 29 0%
| _DietaryFiberOg  0%]
TollSugars20g

| Includes 9 Added Sugars
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American Heart Association

The CT Dairy Industry Should Support SB88 AAC Children’s Menu's. It Is Likely to
Lead to Increased Milk Sales AND a Public Health Win!

Tammy A.nderson-Wise is the CEO of the Dairy Council of Cahfornia, S_a_cra_ment:o, Calr'ﬁ __

Callfornla leglslatlon maklng mllk water
‘default’ beverages at restaurants

That is good news for the dairy community and public-health.

Share to FacebookShare to TwitterShare to LinkedinShare to PrintShare to Email

New California legislation makes consuming healthy drink options easier for kids and families while
eating on the go. The Healthy-By-Default Kids” Meal Drinks bill (SB 1192}, which was signed into
California law in September 2018, makes healthy beverages — water, sparking water, flavored water
with no added sweeteners and milk—the default beverages for children’s meals at restaurants.

While families can still ask for beverages such as soft drinks, lemonade and fruit-flavored juices, the law
nudges children and families to make healthy choices, which is good news for the dairy community and
public health. The law will go into effect in January 2019 and comes at an important time when
diabetes, obesity and cardiovascular disease remain critical public health concerns.

“At Dairy Council of California, we proactively educate our partners, both in the dairy community and
in public health, on current research regarding the health benefits of milk and dairy foods. While we
value our unigue role, all dairy producers and processors can play a role in elevating the health of
children and faomilies by supporting initiatives that make the healthy choice the easy choice.”

This article was accessed at hitps://www.dairyfoods.cam/blogs/14-dairy-foods-blog/post/93275-california-legislation-making-milk-water-
default-beverages-at-restatirants on 2/13/20. For more information contact American Heart Association Director of Government Relations

Jim Williams at james.williams@heart.org




